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Innovation and Ecosystems

SYLLABUS
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Class hours: 72 hours/class | Academic year: 2019/2 | Phase: Elective class

Professor: Leandro Costa Schmitz, Dr.

Contact: leandro.schmitz@udesc.br / leandro@schmitz.eng.br

I.SUMMARY

This course explores some of the fundamental concepts of innovation from the definition that
innovation is the creation and capture of new value in new ways. Within the scope will be valued the
direction for action and the knowledge of the innovation ecosystem of Florianépolis, one of the most
developed in Brazil. The exchange of experiences and international cases is one of the differentials
of the course.

lll. PROGRAM

The course will cover the following topics:

Concept of Innovation

Innovation as a path to development
Corporate Innovation

Culture of Innovation

Types and processes of Innovation
Open Innovation

Startups

Innovation Ecosystems

Innovation in Brazil
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IV.LEARNING METHODOLOGY

The teaching methodology considers the use of lectures, seminars and discussions and guided
tours.

V.ASSESSMENT SYSTEM

The assessment will be done through four instruments, with equal weights (25% of the total
grade, each): a) Test; b) Seminar and participation in the discussions; ¢) Reports of visits; and
d) Class attendance.
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